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Content Development Course Overview 
Experience Lab at UC Berkeley has been designed for recent college graduates to travel, 
work, and learn through real-world projects and experiences around the world. EXP Lab 
programs help students build four key professional assets: 

• Practical skills in a high-demand field 

• Portfolio of work demonstrating your ability to contribute to a team 

• Professional network 

• The ability to connect well with teams and individuals in your industry

Program Architecture 

Experience Institute is comprised of 4 modules: 



Module 1: Intro Course + Interview Prep 
20 Hours of online work, completed over the course of 2-3 weeks 

You’ve been provisionally admitted to the program. In this first module you’ll work through 
a self-paced online course to help you prepare for an interview/s with a potential host 
company. When you receive and accept an offer from a host company, you’ll move to 
Module 2. 

KEY ACTIVITIES 

• Meet the team: (Instructors and students) and learn more about Exp Lab. 

• Readings and videos to establish a basic background in Content Development. 

• Complete the first half of the Hubspot Inbound Marketing Course. 

• Interview preparation 

Module 2: Skill Development 
40 hours of self-paced, online work, completed over the course of 2-3 months 

Having successfully matched with a host organization, the focus shifts to laying the 
groundwork to help you deepen your content development knowledge skills and get ready 
for meetup. 

KEY ACTIVITIES  

• Readings and videos from thought leaders in the field to provide a growing 
foundation of Content Development strategies and tools. 

• Complete the Hubspot Inbound Marketing Course. 

• Complete Google Analytics course. 

• You’ll finish this module with two highly regarded industry certifications. 

Module 3: Meetup - Collaborative Projects 
5 full days of in-person projects and workshops 



Meetup is an intensive in-person sprint, balancing practical skills and team building with 
reflection, planning, and play. We want you to be ready to add value on day one of their field 
experience; our time together in meetup makes that possible. 

KEY ACTIVITIES 

• Self Awareness Workshop: Exercises to help you clarify who you are, what skills 
and experiences you bring, where you want to go, and how you can use your Exp 
Lab experience as a step to get there. 

• Business Operations Workshop: In this one-day “Shark Tank” exercise, you’ll 
have an immersive experience in lean business development, and learn how to 
turn an idea into a model for a sustainable business. 

• Company-sponsored Content Development Project: This project provides the 
opportunity to work with a company or non-profit on a content challenge they 
are currently facing. Over the course of three days, you’ll apply the knowledge 
and skills you learned in Modules 1 and 2 to complete a content audit and market 
analysis, develop a strategic approach to improving the company’s content, draft 
rough content samples, present the strategy and initial ideas back to the 
company, and get feedback in real time. 

Module 4: Field Experience 
During this 10-week experience, you’ll be working with a company or organization, 
completing structured independent assignments, diving into online resources—all with the 
support of a strong community. 

KEY ACTIVITIES 

• Field Experience: The heart of the program is an embedded work experience 
with an organization that needs help developing content to support their 
mission. You’ll learn by doing, gaining experience and connections as you build 
your body of work.  

• Online Coursework: The curriculum for Module 4 is designed to flexibly provide 
added breadth and depth to the work you’re doing in your field experience. 
Rather than having a linear progression of topics (that may not be relevant for 
the specific projects you’re working on with your company at that time), we’ve 
created a resource bank of online content modules in topics ranging from 
Content Calendars to Brand Voice. Each week, you’ll select the topics that are 
most relevant to your current work, learn helpful frameworks and tools, and see 
examples of high quality work from leading professionals. You’ll also document 
your field experience work each week, as a step toward building your final dossier 
of professional work. 

• Coaching Calls: Weekly check-ins provide support and help keep you on track 
while you’re in the field.  

• Professional Programming: On-the-ground opportunities throughout the term in 
each host city to learn, network, have fun, and support one another.  



• Final Dossier + Portfolio Review: You’ll show what you’ve learned in the program 
by assembling a portfolio showcasing your best work from the field experience 
and course assignments.  

• Job Search Support: In the last three weeks of the field experience, we’ll help you 
clarify where you want to go next and how to use your portfolio and experience 
to connect with teams you want to work with. We’ll also work with you to begin 
reaching out to companies that might be a good fit. 

Learning Outcomes 
Upon successful completion of the program, you will have developed skills in five 
interdisciplinary areas: 

SELF AWARENESS 

Articulate strengths, weaknesses, what motivates you, how you learn best, the kinds of 
teams and environments you work best in, and where you want to be in the future 

Present yourself professionally  

• Leverage a portfolio of work demonstrating experience and professionalism in 
content development 

• Demonstrate an ability to confidently connect your skills, strengths and professional 
goals to an organization’s current needs 

COMMUNITY BUILDING 

Develop a professional online presence and begin building a community of support around 
your learning. 

BUSINESS OPERATIONS 

Understand the core questions any business must address to be sustainable, and have 
experience pitching an idea to potential investors. 



DESIGN THINKING 

Become familiar with the phases and mindsets of Design Thinking and able to conduct basic 
qualitative customer/user research. 

 
CONTENT DEVELOPMENT 

Demonstrate a novice practitioner’s understanding of content development, articulating 
why it matters to organizations, and the kind of help they might need to do it well.  

Offer a provisional point of view on the field and current issues faced by practitioners. 

Conduct a content audit that analyzes a company’s strengths, weaknesses, opportunities, 
and threats through the lens of its current content. 

Construct a content strategy and plan of execution based in insights from a content audit, 
with key objectives to guide future work and a timeline of specific tasks to achieve those 
objectives. 

Produce a range of content to activate a content strategy and add value to a company: 

• Demonstrate facility with basic conceptual tools for drafting and refining content, 
including storytelling structures, and design thinking processes. 

• Demonstrate proficiency with a variety of tools and formats, including blogs vlogs, social 
media, website, ads, longer format writing, press releases, etc 

• Measure progress against a content strategy and plan, using data analytics and other 
tools to measure impact in concrete and meaningful ways 

• Confidently give and receive feedback about content, drawing from a toolbox of critical 
techniques and processes 


